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Cultural Industries &
Creative Industries
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economic activities. They may also be
referred to the creative economy

( ), and recently they have
been denominated as the Orange
Economy ( ).
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Thls IS CCI.
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Archaeclogical sites,
museums, libraries,
exhibitions, etc,

Cultural sites )

Visual arts
Paintings, sculptures,
photography and antiques

Publishing and
printed media
Books, press and
other publications

Creative industries

Design
Interior, graphic,
fashion, jewellery and toys

Creative services
Architectural, advertising,
creative R&D, cultural
& recreational

Source: UNCTAD

United Nations Conference
on Trade and Development

UNCTAD classification of creative industries

Traditional
ultural expressions
Arts and crafts,
festivals and celebrations

Heritage

Performing arts
Live music, theatre, dance,
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Arts

Audiovisuals
Film, television, radio,

other broadcasting
Media
New media
Software, video games,
digitalized creative contant
Functional
creations



Models

Singapore Model of Creative Industries
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Cultural

Industries _

Creative
_ Industries
Copvrlght<
Industries
Distribution Industries
\.

Source: Ministry of Trade and Industry, Singapore 2005
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y) The Core SECtors

publishing industries (books, newspaper publishers,
publishers of phonographic records and music);

Industries (film, TV, video, distribution, cinemas);
broadcasting industries (private radio/television);

music, visual and performing arts (artists, theatres, technical
stage enterprises);

journalists / news agencies;
museum shops, arts exhibitions

retail trade of cultural goods (music stores, book stores,
galleries, art trade);

architectural offices:
design industries
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advertising
(advertising agencies, etc.);

manufacture of software/games
(development of software, games
including consultancy, excluding
hardware and data processing
services).
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The UK 1dentified 13 sectors under the definition /
of Creative Industries:

'y advertising, architecture, the art and antiques p
= market, crafts, design, designer fashion, film |
e~ and video, interactive leisure software, music, | t
the performing arts, publishing, software and 1
computer services, television and radio.



Creative Industries
N Einland
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www.creativeindustries.fi

"information  "Events "Initiatives and Actions "Networking

About Creative Industries Finland International Events

Graduate Student Conference on
Arts and Cultural Management

6/19/2014 - §/20/2014
Istanbul Turkey

NordDesign 2014 Conference
Creative Industries Finland 8/27/2014 - §/29/2014
Creative Industries Finland (CIF) provides information and services for creative B
industries developers, policy-makers and key interest groups. The aim of CIF is
to strengthen the understanding and role of the creative sector and create 3

lively and an active network of creative industry actors in Finland. Read more

Event calendar Suggest event
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Information Events Initiatives
and actions
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Jraiwan OTOR
©One lewn One RProduct

"8 Taiwan OTOP Newsletter

[ Subscribe | [ Unsubsenbe

Newsletter Archive
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The concept of OTOP (O own One Product) is from the OVOP {One \

Product) in Japan. OVVOF Program is 3 community centered and demand driven
f’ regional economic developmeant approach initiated by Oita prefecture. Since 1888, the
»»' Smaf and Medum Enterprise Administration (Ministry of Economic Affairs, MOEA) has

been pushing forward Tamwan OTOP (One Town One Froduct) program to assist the

growth of local cultural industnies. Other countries aiso inspired by OVOP develop


http://www.otop.tw/about/index.html
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Songshan Cultural and Creative Park
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http://www.huashan1914.com/index.php

The Red House Market
for, Artists & Designers
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(zarage Sale HEHE
Yard Sale EfRAE
Moving Sale WRRBE
Swap Meet e
Jumble Gale HmEE
Rummage Sale Z=RE
& - ChurchGale  HBHES
e =] Charity Sale NEHEE
\ Night Bazaars &EITHE
Ctreet Foods &g
Gtreet Vendors [gi2ig
4 CarBoot Sale KEHEEHES
cl.\ Flea Market  BkBHIS
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OEM, ODM; OBM

OEMS @riginal Equipmentivianuiacturing
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Franz Collection


http://www.franzcollection.com.tw/
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Cinema: Film Iindustries

Culture of Taiwan
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National Tajghung Theater
S anew
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http://fantastical-taichung.com/index.html

SPIRITED AWAY
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Review QUESTIoNS

Discuss the relationship between
cultural industries, creative industries
and creative economy.

What is Taiwan OTOP? Give some 4 ~ &
examples to discuss the term. |

What is a Cultural and Creative Park?
Give some examples in Taiwan.

What are OEM, ODM, and OBM?

Discuss one sector of CCI in Taiwan-yeu
are interested in.
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